


























Real Estate Purchase

35% of BIC readers
plan to purchase real
estate in the next

12 months.

Base: All respondents (=251)
C16. Do you plan to purchase any of the following items within the next 12 months?

Q_m_Oznm_ﬁ_m>T

- < 50
engaging - inspinng - intelligent

The Strategic Interactive Research Company ™
www.visioncritical.com






Gender

BIC readers are nearly
evenly split, with slightly
more males than
females completing the
study.

Female
44%

Base: All respondents (=251)
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Age

18to24 | 1%

The Canadian general
population has a greater
proportion aged 18 to 24
and aged 55+, than is
represented in the BIC
Readership.

25to 34 19%

35 to 44 26%

Not surprisingly, BIC
readership is over-
representative of the
33% Canadian general
population in the
‘working’ ages of 25 to
54.

45 to 54

55 to 64

65 and Over 4%

Base: All respondents (n=251)
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Education

High school or less

Technical/trade diploma/certificate

Some college or university

Completed college or university degree

Post graduate degree

Base: All respondents (n=251)
*differences are due to rounding error
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85%* of BIC readers
have at least some
college or university
education.

64% of BIC readers
have at least
completed college
or university,
compared to 57% in
the Calgary CMA
general population
(aged 25 to 64).

49%

54
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Future Education

Nearly one-third of BIC
readers plan to enroll in
an educational program
in the next 12 months.

Base: All respondents (n=251)
D4. Are you planning to enroll in any educational programs in the next 12 months?
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Household Composition

1.00 1%

Mean: 3.00

3 people

5.00 - 5%

6.00 — 1%

Base: All respondents (n=251)
D5. Including yourself, how many people live in your household?

On average, 3 people
live in BIC readers’
households.
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Children in Household / Consider Private School

Children in Household

Base: 2+ in household (n=223)

D6. Do you have any dependent children under the age of 18 who are
currently living with you, that is living in the household all or most of

the time?
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Private School

Yes

Currently enrolled /

already attend

No

9%

39%

Base: Have children under 18 (n=90)

52%

Of those BIC
readers with
children in the
household, three-
in-five are either
considering
private school, or
have children
already enrolled in
private school.

D7. Would you consider a private school for your children(s)
education?
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Home Office

Home Office Primary or Secondary

Primary 20% Two-in-three BIC
readers have a
home office,
which for most is
their secondary
ofrice.
Secondary 80%
Base: All respondents (n=251) Base: Have a home office (n=166)
D8. Do you have a home office? D9. Is your home office a primary or secondary office?
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Annual Household Income

Less than $50,000

$50,000 to under $75,000

$75,000 to under $100,000

$100,000 to under $125,000

$125,000 to under $150,000

$150,000 to under $200,000

$200,000 to under $250,000

$250,000 or more

Not Stated

Base: All respondents (n=251)
D10. What is your total annual household income, before taxes, from all members of your household?
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Three-in-four BIC
readers have a
household income
exceeding $100K.

BIC readers are more
affluent than the
general population -
the Median individual
income for the
Calgary CMA is
slightly under $50K.
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